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GO GREEN SG 2025

You are invited to be part of our Go Green SG 2025 national
sustainability movement
(Mid-May to End Jun 2025)

Led by: In support of:

Ministry of Sustainability
and the Environment
—— SINGAPORE




Deputy Prime Minister Heng Swee Keat and partners at the launch of Go Green SG 2024

What is Go Green SG?

Led by the Ministry of Sustainability and the Environment (MSE), Go Green SG is a
national movement to rally the community to take collective action towards a more
environmentally sustainable and climate-resilient Singapore. Under Go Green SG,
partners from across the People, Private and Public (3P) sectors organise a wide array of
sustainability-related activities to raise public awareness on climate change, foster
ground support for sustainability efforts, and engender behavioural change. These
activities include learning journeys, tours, talks and hands-on workshops on building a
clean environment, with clean water and safe food.

In 2024, Go Green SG saw:
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~200 400 ~51,000 94%

partners activities participants satisfaction fromsurvey
respondents

Some ofthe Go Green SG activities organised by our partners can be found atthe Go Green
SG website and MSE’s YouTube channel.



https://www.gogreen.gov.sg/
https://youtube.com/playlist?list=PLufsUwaI-DoGVm7rpUIloZUW1c9nLuiwT&si=Lpj5WbDFhR5PSq_D

Families learning about how food waste is upcycled through insects at Werms.inc’s urban insect farm tour

Why Go Green SG?

The impacts of climate change are already upon us.

Collectively, the 3P sectors are taking steps to address climate change through
innovative solutions. We all have a part to play in taking care of our shared environment.

Through our daily actions, we can build a more sustainable Singapore for ourselves and
our future generations.

By supporting Go Green SG 2025 with your activities and programmes, the public can

learn about environmental sustainability and be inspired and empowered to go a little
greener, every day.



Go Green SG 2025

Go Green SG 2025 will run from mid-May to end June. It will feature a diverse slate of
sustainability-related activities, programmes, and experiences curated by our 3P
partners.

Celebrating@

2025 marks Singapore’s 60" year of independence. SG60 is a significant milestone and
will be an opportunity for Singaporeans to celebrate our nation-building journey, reflect
on our shared values, renew our commitment to Singapore and build our shared future
together.

Go Green SG is an official SG60 programme. We welcome partners to contribute to this
collective national effort by infusing your Go Green SG activities with the SG60 elements
of Connect, Contribute and Care:

« Connect:
o Create a spectrum of opportunities for participants to meet with others across
different backgrounds
o Increase in numbers so that more people can participate in programmes, and
o Diversify range of audiences

o Contribute: Provide opportunities for citizens to partner with one another to co-
create SG60 programmes together

« Care: Provide opportunities for citizens to show care through giving or volunteering

PUANS FOR AN 1Pt S CREATING & CONNECTING
PUNGEOL | g | ST ECO-TONA COMMUNITIES

Visitors learning about green technologies and sustainability efforts in Singapore's first eco-town on a guided Punggol
Waterway Trail by the Housing and Development Board.



Participants at a cooking oil recycling workshop by Apeiron Bioenergy and Tanjong Pagar Town Council

How can | join Go Green SG 20257

Here are some examples of activities you can organise for the public:

e Guided tours, workshops and talks to equip participants with skills and knowledge
inenvironmental sustainability.

e Promotions and deals on green products (e.g., discounts on water, energy efficient
appliances) and services (e.g., discounts on greener modes of transport).

e Green challenges and initiatives (e.g., encourage recycle right practices, reduce the use of
disposables, support local produce) to rally the community to take collective action.

e Community activities to keep public spaces clean and green, such as litter-picking.
e Learning journeys to your sustainable facilities and/or back-of-house operations.

o (For premise owners) Practise green habits such as turning off non-essential lights and
adjusting air-conditioning temperature to 25°C.



Kwong Wai Shiu Hospital organised a clothes swap and creative upcycling competition for its staff

You can also organise activities to engage your employees and internal stakeholders
during Go Green SG 2025. Examples include:

e Reduce resource and energy consumption on premises.
e Volunteer with environmental non-governmental organisations (NGOs).

e Organise sustainability-related events such as recycling drives, competitions and
litter-picking activities.

e Encourage BYO (Bring-Your-Own) practices, such as bringing own cutlery, at internal
staff events.

e Planttrees under the national OneMillionTrees movement.



Why join Go Green SG 20257

Publicity on Go Green SG website

Activities that are open to members of the public will be publicised on our Go Green SG
website to facilitate registration and encourage public participation.

Partners organising activities to engage internal stakeholders will have their logo
acknowledged on Our Partners page of the Go Green SG website.

Selected initiatives will also be featured in our media release and other communications
materials, via our social media platforms and other publicity channels. Some examples
fromthe2024 campaign are:

ff) & Go Green SG 24 ® 13 June :

Sign up for this & many other

activities at
www.gogreen.gov.sg ® '+

&

e aevTy = 7 5 e
TAP AND HOLD TO FIND OUT A Yl wl opEal s® P ¢
A FORAGING g,
EANMERS TOUROF € CREATIVE
& CITY HAITE!' . WRITING

| = woRkSHoP”

fi L‘i‘ CHILDREN ©

======= - EE

o ,‘?ﬁ /

Kranji Countryside
Association Farmers’
Market

#GoMakan

@ @ Register now!

Go Green SG 2024 jingle by influencers Annette Lee and Glenn Yong


https://www.gogreen.gov.sg/
https://www.gogreen.gov.sg/
https://www.gogreen.gov.sg/about/our-partners
https://www.gogreen.gov.sg/our-partners/
https://youtu.be/jKVtIQkIgo4

Publicity on mainstream media and digital/social media

Potential publicity on mainstream media channels (print, broadcast and online).

Watch mock sewer clearance
and inspections by robot

They are amaong
activithes for

Go Green SG, which
starts from june 2
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Baey Yam Keng
14 July - @

| spent a fruitful afternoon with students and staff from St Andrews
Secondary School as we took to the streets of Potong Pasir to pick up
litter. It was heartening to see them working alongside Potong Pasir
Community Club to keep their community clean.

The students also shared their green initiatives, including their
participation in Project E.C.O, where their Green Envoys championed a
project to improve the cleanliness of toilets in their school.
Congratulations to the team for winning the Gold Award for this project!

I'm deeply inspired by these young leaders and their unwavering
commitment to environmental stewardship. Together, let's continue
setting a positive example for our peers and the community—every small
effort makes a big difference towards a cleaner, greener future for
Singapore! @

Clean & Green Singapore

#GreenMadeEasy #GoGreenSG #YearofPublicHygiene #Youth

036 9 comments 12 shares

@ @yﬁhora

Attended the public screening of the environmental

documentary “The Human Element” over the weekend at

the Singapore Botanic Gardens, with a strong crowd of
about 1,000 attendees.

This inspiring documentary, which highlights the
profound impact that humans have on our environment,
is a timely reminder that collective action is required to
address this pressing global issue.

Organised by YTL PowerSeraya, the public screening is
one of 360 activities across June/July in support of our
national sustainability movement, Go Green SG. This
year, we have also curated many new activities focusing
on public hygiene, in support of the Year of Public
Hygiene.

Go Green SG runs till 14 July. | encourage you to visit

www.gogreen.gov.sg to check out other fun and exciting

activities that are still available for sign-ups!

#GoGreenSG #YearofPublicHygiene
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| recently visited CapitaSpring, a 280-metre tall, 51-storey
integrated development by CapitaLand with a strong
focus on sustainability, as part of its guided tour
organised in support of Go Green SG.

Together with some 20 members of the public, | toured
CapitaSpring's various green features and learnt how the
facility infuses and integrates lush greenery with office
and residential spaces. For example, the Green Oasis at
Levels 17 to 20 is an open-air central social space with
spiral walkways, designed to allow sunlight and fresh air
in for the plants that fill the walkways. This Green Oasis
is accessible to the public.

We also visited the beautiful Sky Garden (at Level 51),
which offers breathtaking views of the cityscape and
houses Singapore’s highest urban farm. In farm-to-table
spirit, the farm supplies fresh produce to two restaurants
located within CapitaSpring.

| thank CapitaLand for organising this tour and giving us
a behind-the-scenes look into CapitaSpring’s sustainable
practices.

With the support of our 180+ partners, this year’s Go
Green SG features more than 360 sustainability-related
activities. Check out www.gogreen.gov.sg for a wide
array of activities that you can sign up for!

#GoGreenSG #GoGreenSG2024

O CapitalLand and 213 others
45214 Q17 a7

© Liked by ediblegardencity and 256 others
baeyyamkeng ¥ | spent a fruitful afternoon with
students and staff from St Andrew’s Secondary
School as we took to the streets of Potong Pasir to
pick up litter. It was heartening to see them working
alongside @potongpasircommunity to keep their
community clean.

The students also shared their green initiatives,
including their participation in Project E.C.O, where
their Green Envoys championed a project to improve
the cleanliness of toilets in their school.
Congratulations to the team for winning the Gold
Award for this project! # .’

I’'m deeply inspired by these young leaders and their
unwavering commitment to environmental
stewardship. Together, let's continue setting a positive

example for our peers and the community—every
small effort makes a big difference towards a cleaner,
greener future for Singapore! &



Digital publicity channels include website banners, advertorials and search engine
marketing to drive trafficto the Go Green SG website and social media channels.
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Influencers may also be invited to attend and promote selected Go Green SG activities on

social media.

Skit starring
Glenn Yong to
promote Go
Green SG
activities

_—

had such a great time hosting and)
pexforming at the launch of Go Green S
at (republicpo oday!

IG story by
Glenn Yong at
Go Green SG
launch

Influencers took part in Go Green SG activities

' we also learnt about
composting and

BioGirl MJ
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https://www.instagram.com/reel/C71NoJyvw7L/?igsh=cnZmYnM2NGN2dzk3

Out-of-Home Publicity

Placementsintrains andtrain stations, bus stops and HDB/Condo Digital Display Panels
etc.
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What supportis available?

Content

If you require sustainability content to engage your stakeholders, you can use the videos,
publications, infographics and educational materials available on the Green Plan website
and MSE’s website.

Funding

The $50 million SG Eco Fund was set up in 2020 to support projects that advance
environmental sustainability and involve the community. If you wish to embark on
sustainability initiatives beyond Go Green SG 2025, you may apply for the SG Eco Fund.
Formore information, please contact us at SG_Eco_Fund@mse.gov.sg.

Branding

For cohesive branding across all our activities, we encourage you to use the Go Green
SG logo in your marketing collaterals to co-brand your initiative with Go Green SG.

We also encourage you to tag @msesingapore and use the following campaign
hashtags in your posts so we can easily locate and amplify them across our channels:
#GoGreenSG #SGGreenPlan
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georges_sg This month's Love Our Coast comes with

a special Marine Discovery Session with Biogirl MJ! "

It is conducted in partnership with @justkeepthinkingsg 9 Institute of Mental Health

and in support of GO Green SG 2024. 19 June (second runon1 July]

® 9.30amto1.30am

Qv

Love Our Coast is a cause very close to georges' heart

and we make this month's clean up extra special. na |
Biogirl MJ will be conducting the event, and will be ¢’ Sign up here!
guiding volunteers through the clean up. We come

AarAnA Al SF bansina 15a taila AlaaniGelin tha ahakan

Liked by susgain_official, zactoh and 27 others

city_sprouts T GO GREEN 2024: Soy wine tasting
paired with chillis for dinner!!!



https://www.greenplan.gov.sg/
https://www.mse.gov.sg/resources
https://www.mse.gov.sg/sgecofund
mailto:SG_Eco_Func@mse.gov.sg

Partnership

In the spirit of 3P partnership, we encourage you to collaborate with other likeminded
groups and individuals to organise activities/ initiatives. Examples include:

1) Vintagewknd & Stridy: Trashion Week
A seven-day clean-up at popular attractions and public spaces with participants

dressed in upcycled clothing.

( Vintagewknd - Vintage & Rework is at Haji
@ Lane, Singapore.
)

ITS A WRAP FOR TRASHION WEEK! B thank you to
everyone who spent the saturday with us for our final
clean-up session at Haji Lane and also came servinggg in
your upcycled fits! &

With your help, we have picked up over 66kg of trash, and
we have also made so many friends along the way! We're
definitely committed to hosting more clean-ups (with
super fun dress up themes!) in the future! &

4 icHygi
#SGGreenPlan #GoGreenYourWay #ForwardSG
#Vintagewknd

2) CHIJ St. Joseph’s Convent, Hidden.SG & Changi Airport Group: Sustainability Trail at

Changi Airport

An escape room trail with a sustainability theme at Changi Airport.

CHIJSJCFAMILY
< Posts Follow

& Liked by chijsecondary and 479 others
chijsjcfamily What better way to show our love for
Singapore than to take good care of the environment
and encourage others to do so as well?

In conjunction with Go Green SG 2024 and the Year
of Public Hygiene, SJC's Eco-Stewards carried out a
series of activities in Term 3 to advocate the need for
sustainability. Some of our students ventured out of

] x @HBREN" X EfFiRince
N STUDIO
b 8 8. 8 & 4

“Engaging, educational, and so much fun!”

Qo Creen
with Changi &irport

Eco-sustainability quest designed by students
from CHIJ St. Joseph's Convent

9AMTO 5PM DAILY

HIDDENGAME.SG

< Posts Follow

9 Changi Airport

Terminal 3

Adventure hunt around
Terminal 3, designed by CHIJ
St Joseph's Convent students,
played on WhatsApp.

Lounches on 12 June,
A=)

SIGNUPLINKINBIO!
“J

oQvy . W
36 likes

hiddengame.sg This June, Hidden Singapore brings
to you 2 games that you can take partin 1!

Discover the exciting initiatives of various
government organisations (3 as they lead the
charge towards a Greener and more sustainable
Sinaanore.
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Learnings from Go Green SG 2024

1) More activities that are new and exclusive to Go Green Singapore

Participants enjoy new and exclusive activities, as well as those offering a behind-the-
scenes look at places that are not usually open to public. Such activities usually attract
more sign-ups. You can consider organising site visits to your sustainability facilities or
offer learning journeys on new trails.

For retail deals, you can consider offering promotions or discounts exclusively during
the Go Green SG period.

2) Longer activity durations and more sessions

Interactive and engaging initiatives, such as tours and hands-on workshops, are popular
amongst the public.

Do cater more runs and longerdurationsfor such initiatives, if possible. Do consider setting
aside resources for additionalruns if there is highdemand for your initiative.

3) Managing registration

Free activities are especially popular, with most slots snapped up soon after registration
opens. If you are offering free Go Green SG activities, we recommend staggering the
registration for later runs, to ensure a steady stream of activities available for sign-ups
throughout the Go Green SG period.

We strongly encourage that prices for activities be set on a nominal or cost-recovery basis
ifitisnot possible to offer the activities for free.

Partners will manage registration for your own activities. MSE will direct visitors to your
registration linkthrough the Go Green SG website.

4) Convenience and accessibility
Participants prefer activities that are held at an accessible location and at convenient

timings or days. For activities at less accessible locations, you may wish to provide free
transport for participants.
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5) Public expectations

Participants expect all of us to walk the talk* on sustainability. For example, as far as
possible, bottled water should not be provided during the activity (participants can be
reminded to bring their own water bottles) and indemnity forms should be digitalised. We
strongly encourage all partners to adhere to the Best Practice Guide for organising
environmentally friendly events.

*Please see section on ‘Safeguarding against Greenwashing’.

Participants at a free aquaponics and sustainability workshop organised by SingHealth Duke-NUS Institute of
Biodiversity Medicine

15


https://www.mse.gov.sg/resources/environmentally-friendly-events-guidelines.pdf
https://www.mse.gov.sg/resources/environmentally-friendly-events-guidelines.pdf

Safeguarding against Greenwashing

Greenwashing happens when organisations market themselves as being more
environmentally friendly than they actually are.

Types of Greenwashing

Greencrowding

Built on the belief that
you can hide in a crowd
to avoid discovery,
relying on safety in
numbers. If
sustainability policies are
being developed, it is

Greenlighting

Occurs when company
communications
spotlight a particularly
green feature of its
operations or products,
however small, in order
to draw attention away

Greenshifting
Occurs when companies
imply that the consumer

is at fault and shift the
blame on to them

-
D

-

dx

Greenrinsing Greenhushing

Corporate management
teams under-reporting
or hiding their
sustainability credentials
in order to evade
investor scrutiny

Where a company
regularly changes its ESG
targets before they are
achieved.

likely that the group will from environmentally
move at the speed of damaging activities
the slowest. being conducted

elsewhere.

Source: Eco-Business. Adapted from The Greenwashing Hydra by Planet Tracker
Guide against Greenwashing

Partners can refer to the

3. Public Relations &
Cone e ot Communications

Association Asia Pacific

(PRCA) Communications
Guidelines on Environmental
Sustainability Claims 2023
when curating and
publicising your Go Green SG
proposal.

Demonstrate
incremental
impact

PRCA
COMMUNICATIONS
GUIDELINES

ON ENVIRONMENTAL
SUSTAINABILITY 5.
CLAIMS

Communicate
with
transparency

Source: PRCA Communications
Guidelines on Environmental
Sustainability Claims 2023

MSE does not condone greenwashing. We reserve the right to decline proposals that we
deem unsuitable to be a part of Go Green SG.
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Milestones

Date Milestone

End 2024 Potential partners receive invitation to attend briefing on Go
Green SG 2025.

6 February MSE’s briefing on Go Green SG 2025 to prospective partners.

17 March Deadline for submission of partner’s proposals” for Go
Green SG activities. We encourage partners to submit
proposals early.
~MSE will contact partners for clarifications/additional information if
needed.

Late April Shortlisted activities will be open to media and

influencers’ preview.

Early to mid-May

e Public announcement on Go Green SG 2025.

e [nformation on Go Green SG 2025 activities will go live on
our Go Green SG website.

e Online registration for Go Green SG activities opens.

Mid-May

Launch of Go Green SG 2025 movement

End of each activity

Partners to administer MSE’s Go Green SG participants’ survey

Two weeks after last
activity

Partners to submit MSE’s Go Green SG partners’ survey

End June

Conclusion of Go Green SG 2025 movement
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Participants on a nature walk at Pasir Ris Mangroves organized by Young Nautilus

Submission of proposals

We invite partners to submit your proposals via an online form which will open in January
2025. Please refer to Annex for a sample of the form.

Queries

Please contact Joyce Yong (Joyce_YONG@mse.gov.sg), Shaline Tan
(Shaline_TAN@mse.gov.sg) and Leong Pei Xin (LEONG_Pei_Xin@mse.gov.sg) if you
have queries.

Thank you

We thankyou foryourinterest and look forward to your active participationin Go Green
SG 2025!
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ANNEX: SAMPLE OF ONLINE FORM TO SUBMIT YOUR GO GREEN SG PROPOSALS

Section 1: Profile
1. Name of Organisation

2. Name of co-organisation(s)(optional)

Please add the name of the co-organisation(s) that may be supporting your Go Green
SG activities. Ensure that the organisation mentioned is aware that they may be listed
on the Go Green SG website.

3. Select the profile you represent:
e Community groups / interest groups
e Corporates
e Educationalinstitutes (School/ Institute of Higher Learning)
e Non-Government Organisation / Non-Profit Organisation
e Public Agencies

4. Your name

5. Is this your first time participating in Go Green SG?
e No
e Yes

Section 2: Details of activities
6. How many activities are you organising?
Section 2a: First Activity

7. Which of these categories do your Go Green SG activity fall under? Please
select all categories that are applicable for your activity.

e SG60

e Family-friendly

e Event (e.g. festivals, showcases, exhibitions)

e [nitiative (e.g. community/ground-up activities on tree planting, food rescue,
community clean-ups, and/or sustainability-related digital resources and
campaigns)

e Retail, F&B and deals (discounts, promo codes)

e Tour (learning journey, visits)

e Workshop/talk
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e Others

8. Submit an image of the activity that you are organising.

e The photo must be in PNG or JPEG format in 16:9 aspect ratio (rectangle shape).
The required size is 1920 x 1080 pixels.

e The image should be a good visual representation of your activity (e.g., photo of a
similar past activity). Event poster may also be submitted in lieu of a photo.

e The image should belong to you and be copyright free (i.e. please do not submit
images downloaded from the Internet).

e We may use your submitted image for publicity purposes on the Go Green SG
website and MSE’s social media channels.

9. (For activities organised for your internal audience/staff) How many
participants are expected to attend each activity?

10. Title of Activity
11. Start date of activity
12. End date of activity

13. Admission fees
o Forticketed activities, please indicate the fee under 'Others'.
e Forticketed activities with tiered charges, please separate the fees with a comma
(e.g. Adult: $10, Child: $6)
e [fGST and service charge apply, please include '++'at the end of each price.
e Free (noregistration required)
e Free (registration required)
e Others:

14. What marketing efforts will you be leveraging to publicise your activity?
e Social Media
 Govt Websites
e Physical Collaterals (e.g. flyers, posters)
e Word of Mouth

15. If you have more details that would allow us to understand your activity better,
you may attach more details here.
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